omputing
UNLOCIKED Il

No barriers, no limits

Digitally

Savvy
ONLINE SAFETY Schools
FOR PARENTS & GARERS
(© Ghildnet
DY GONVERSATION 0UR S6X00L . By S grah Dawson
adlic Ll [ I NRA T T -LéadiidgeAMisarQ 9

OnlineSafetyAssessoSWGTL




omputing

C UNLOC'KED Il

No barriers, no limits

What does your child love doing P—— = _
online? &) FIFR . =

What services and devices do they x

WIKIPEDIA
The F

ree Encyclopedia

B YouTube




Challenge!
Agree or Disagree




84% of parents are
worried about thelir

chi | dos o

CORRECT!

Nl 1 n

Survey by Kaspersky 2019




On average parents
spend 96 mins talking
to children about
online safety through
their entire lives.

INCORRECT THE
ANSWER IS 46!

Survey by Kaspersky 2019




12% of 8-year olds
spend 61 full days
online a year.

CORRECT!

Survey by CyberSafelreland September 2019




The proportion of 515 year
olds who watch video on
demand has risen from:

2015¢ 44%
2019¢ 80%

CORRECT!




/2% of 8013 year olds
own thelr own
smart device.

INCORRECT THE
ANSWER IS 92%!

Survey by CyberSafelreland September 2019




23% of children are talking to
people onl i1 ne t ha
know In real life.

INCORRECT THE
ANSWER IS 43%!

Survey by CyberSafelreland September 2019




o TikTok

The second most downloaded
app 2019 with 500 million users.

CORRECT!

Survey by CyberSafelreland September 2019
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be age In

ZAONRSE

Ofcom Children and parents: media use and attitudes report 2019

» 24% have their own tablet

» 20% use a smartphone to go online, and
49% use a tablet to go online

» 15% of tablet owners are allowed to take it to
bed with them

» 11% use a smart speaker in the home

» 95% watch TVona TV set, while 36% use a tablet,
and 14% use a mobile phone to watch TV

» 98% watch TV programmes or films (on any device),
for 12hrs 42mins a week

» 75% watch live broadcast TV, and
65% watch video-on-demand content*

» 39% play games, for
4Lhrs 42mins a week
» 17% play games online

» 51% watch YouTube, for
8hrs 6mins a week

» 3% watch YouTubers or vioggers

» 1% of online users have a
social media profile
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» 5% have their own smartphone
» 37% have their own tablet

» 27% use a smartphone to go online, and
63% use a tablet to go online

» 14% of tablet owners are allowed to take it to
bed with them

Media use
be age In

» 20% use a smart speaker in the home

» 96% watch TV on a TV set, while 40% use a tablet,
and 12% use a mobile phone to watch TV

» 98% watch TV programmes or films (on any device),
for 11hrs 6mins a week

2019.

» 73% watch live broadcast TV, and
73% watch video-on-demand content*

» 62% play games, for
6hrs 18mins a week
» 35% play games online

» 64% watch YouTube, for
8hrs 36mins a week

» 11% watch YouTubers or vioggers

» 4% of online users have a
Ofcom Children and parents: media use and attitudes report 2019 social media profile
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Ofcom Children and parents: media use and attitudes report 2019

» 37% have their own smartphone
» 49% have their own tablet

» 49% use a smartphone to go online, and
72% use a tablet to go online

» 45% who own a mobile phone

are allowed to take it to bed with them,

while 32% of tablet owners are allowed to do this
» 25% use a smart speaker in the home

» 92% watch TVona TV set, while 42% use a tablet,
and 22% use a mobile phone to watch TV

» 99% watch TV programmes or films

(on any device), for 10hrs 30mins a week

» 74% watch live broadcast TV, and
78% watch video-on-demand content*

» 79% play games,

for 9hrs 30mins a week

» 66% play games online

» 74% watch YouTube,

for 10hrs a week

» 27% watch YouTubers or vioggers

» 21% of online users have a
social media profile
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» 83% have their own smartphone

» 59% have their own tablet

» 81% use a smartphone to go online, and
69% use a tablet to go online

» 74% who own a mobile phone
are allowed to take it to bed with them,

while 61% of tablet owners are allowed to do this

Media use
be age In

» 36% use a smart speaker in the home

» 88% watch TV on a TV set, while 46% use a tablet,
and 41% use a mobile phone to watch TV

» 98% watch TV programmes or films

2019.

(on any device), for 11hrs 48mins a week

» 75% watch live broadcast TV, and

88% watch video-on-demand content*

» 81% play games,

“ for 11hrs 36mins a week

» 72% play games online

» 89% watch Youlube,
for 11hrs a week

» 41% watch YouTubers or vioggers

» 71% of online users have a
social media profile

Ofcom Children and parents: media use and attitudes report 2019
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Children need to be aware of the impact that their online activity can have on
both themselves and other people, and the digital footprint that they create on
the internet.

It's easy to feel anonymous online and it's important that children are aware of
who is able to view, and potentially share, the information that they may have
posted.

When using the internet, it's important to keep personal information
safe and not share it with strangers.
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Some online content is not suitable for children and may be hurtful or
harmful. This is true for content accessed and viewed via social networks,
online games, blogs and websites.

It's important for children to consider the reliability of online material and
be aware that it might not be true or written with a bias.

There can be legal consequences for using or downloading copyrighted
content, without seeking the author's permission.
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It is important for children to realise that new friends made online may not be
who they say they are and that once a friend is added to an online account, you

may be sharing your personal information with them.

If you have concerns that your child is, or has been, the subject of inappropriate

sexual contact or approach by another person (including, but not limited to, a
request to meet up or a request for images/videos), it's vital that you report it to

the police via the Child Exploitation and Online Protection Centre
(www.ceop.police.uk).
? CEOP REPORT

ceop.police.uk
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